declared themselves vehemently against the creation of an environmental label. The latter opinion was justified with the argument that the existing technical association VDE 24 already provided sufficient labelling via the use of their own sign and that the only option would be to include environmental aspects to this particular sign (ibid.).
The above demonstrates that this early interjection of two different social worlds, namely the government and the RAL on the one side and industry on the other, led to severe disagreements with regard to the establishment of an eco-label. By the interaction of these worlds and through the long and tedious negotiations which ensued, the establishment of the Blue Angel was prolonged significantly. At the same time, the conjuncture of the social worlds affected the development of the eco-label and the negotiations relating to what was to be considered as environmentally friendly even though environmental friendliness was not yet given much attention as a concrete concept. Finally, the Federal Environmental Agency requested RAL to examine the feasibility and possible criteria for an environmental sign in cooperation with government and industry. This feasibility study was to include consumer and economic interest groups (Neveling, 2000).
Therefore, many different social worlds, not only the industry or the government, (which launched the idea of an eco-label in the first place) but also consumer and environmental groups as well as individual companies all played a role in the creation of the eco-label.
All of them are "in this sense members of various social worlds -communities of practice -that conduct[ed] activities together" and which influenced the path of the label as well 
The evolution of environmental friendliness
In the course of conducting those activities and negotiations, the aspired purpose of the label was to identify particular environmentally friendly products and to reinforce the usage of these products and production techniques in order to improve the environmental situation overall as well as in particular areas, such as air or water (Schirmer, 1980). Previous discussions had already shown that there were "specific areas of economic participation", where efforts to demonstrate "particular environmental friendliness" could be identified.
As the former RAL Director Wolfgang Schirmer stated in a letter from December 1975, "different types" of labelling and different ways "of how to express environmental friendliness" exist. Consequently, it "needs to be discussed where to set the exact level of environmental friendliness" with regard to finding a solution to labelling.
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This historical development demonstrates that environmental friendliness was not a pre-existing, self-evident definition but developed over time both as a concept as well as a social and political necessity. Several aspects of environmental friendliness, such as the scope and focus of the label, also had to be considered, which was particularly difficult when dealing with many different product categories and different interest groups. Obviously, one product might be more environmentally friendly than another and different beliefs existed, which still exist today as to when "a product can be considered environmentally friendly or not". 26 Consequently, the first standardisation took place by focusing on the idea of particular environmental friendliness of a specific product.
However, it soon became clear that there were no conclusive answers to the environmental problems at hand and that there were different perceptions as far as the necessity for labelling and the determination of environmental friendliness was concerned.
Additionally, the costs involved with the creation and maintenance of an environmental sign were also a concern: "Although one cannot generally equalise environmental friendliness with higher costs, a compensation for the arising costs to the users has to be found". 27 This argument was one of the main reasons why specific industries, such as the chemical industry, were either reluctant to support or even rejected the creation of an environmental label. the standardisation of environmental friendliness is a constant process of discourse and negotiation shaping the course of the eco-label and the awarding criteria for it.
Conclusion
The history of the Blue Angel has shown the ideas behind, and the establishment of this environmental labelling scheme. There has been much hesitation and many doubts about the use and the effectiveness of a national eco-label, and it has taken almost 10 years to solve the issue formally However, the eco-label Blue Angel has proven to be a success and is still significantly represented on the product market today. It not only has a major influence on environmental issues, but also served as a role model for many other eco-labels. Innovation and technology (3) also played an important role in establishing the label as in the case of aerosol cans. New production technologies provided for the development of new and wholly environmentally friendly products leading to the disappearance of the Blue Angel for this product category altogether. At the same time, the focus of environmental friendliness had to be broadened due to the increase in new technologies and products. As the example of mobile phones has shown, heretofore nonexistent products arrive on the market as technology advances. Consequently, new criteria must be established.Although the introduction of an eco-label might be desirable and helpful, it is often neither desired nor feasible. In this regard, companies, industry or the government shape the focus of the environmental label by preventing its introduction for a specific product, such as bicycles.
As a last point, new environmental issues and concerns (4) also influence the course of the eco-label and the standards of environmental friendliness. Whereas ozone levels were such a concern in the early years, lately, the climate has become hotly debated topic amongst the population and in politics, leading to the introduction of the Blue Angel in new product categories, such as water boilers, thereby broadening its scope.
To conclude, in the course of the label's history, a standardised concept of environmental friendliness has been established, namely that in each product category new criteria are being defined to distinguish particular environmentally friendly products from less environmentally friendly products. The example of the focal value of environmental friendliness has shown very well how a term or an idea can be socially constructed. It is this focal value that is inevitably and automatically associated with an awarded product.
Although this focal value might be interpreted differently, it serves as the main feature and recognition value of a specific product.
